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ABOUT THE MARKET AND YOU

Finitro was established to optimally provide patients su!ering 
from joint problems with a 100% natural solution with a 
unique quality composition. Your product is manufactured in 
one of Europe’s leading laboratories (ISO 22000 certi"ed) and 
is approved by the FDA, the European Federal Public Service 
Health, Food Chain Safety and Environment and the DNV. You 
take pride in providing your customers a better quality of life.
 

It is no secret that the market for health care and nutritional supplements is booming. Consumer 
reports estimate roughly $26 billion of annual sales in supplements - a large portion of which is 
oriented towards products that promote and improve joint health. As aging populations struggle 
against health issues characteristic of increased longevity, such as those related to diminishing 
mobility, the market for targeted supplements is growing rapidly. Consumer demand should 
remain high, as more and more health-conscious customers seek to maintain an optimal bill of 
health in their bids to treat, mitigate and prevent chronic conditions.
 

 We believe that your product is e!ective and interesting and you should hence optimally reach all 
potential customers out there. We would like to help you market not only your product, but the 
promise of health. Customers tend to go back again and again to companies that treat them with 
respect and professionalism. When customers feel valued they will likely tell someone else and that 
is what we want for Finitro.
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COMMUNICATIONS

E#cient and e!ective communications are of very high importance in all aspects of living. They are 
crucial in business, arts, sports and politics. Be they to communicate a concept, campaign, ideals, or 
strategy - informing stakeholders reinforces trust, a benevolent image, and a strong feeling of com-
munity.  This not only spans to a mere broadcast of ideas that are oftentimes di#cult to understand 
by wide audiences, but to interactive platforms. Ones that gear people with the most appropriate tool 
with which they can understand the purpose and reasoning behind an action.Thereby allowing them 
to provided concerted feedback.

People need information to help them choose a smart and cost-e!ective solution for their health. By 
transparently providing them with information on regular basis in a friendly, approachable manner - 
they also feel you "nd them important. They feel you care about them. Communicating is the basis of 
a relationship and by keeping it alive, you nurture good relations and a positive image.

A digital marketing campaign for dietary supplements will help 
curate an online presence and voice for Finitro. It will generate 
more business exposure, help gather marketplace intelligence 
and over the long term even help reduce marketing expenses.
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YOUR TARGET

Chart-percent of population using dietary supplements

Market data suggests that joint health is a major aspect of wellbeing, accounting for more than 36% 
of total dietary supplements sales. People over the age of 55 are the main customers, with a slight 
di!erence favouring female customers. Statistics also tell us that the large majority of customers 
purchase their supplements in mass markets or at organic/bio and health food stores. A small 2% of 
the customers make their purchases online. We believe that there is a niche for online customers 
looking for dietary supplements that Finitro can successfully cover with its ‘free worldwide delivery’, 
‘shipping within 24 hours’ and professional customer service.

Males Females

Age 50 - 59 Age 60 - 69 Age 70 - 79 Age 80+

40% 39%

52% 52% 54% 55%

40% 42%
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PRESENT USE OF CHANNELS
 
E-commerce website

The o#cial website serves as a platform for online purchases, as well as 
a showcase for the product’s certi"cations, ingredients and bene"ts. It 
has a classic and sober look but with a modern touch. There are no links 
to the social network sites.
 
Facebook page 

The o#cial Facebook page has around 51.000 fans and around 4 posts 
per week. Posts are industry related and provide useful information. 
There is a certain degree of interaction with the users but no comments’ 
moderation. 

?
$
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WHAT WE WANT TO DO FOR YOU
There are lots of reasons why people decide to start taking supplements. They mostly do 
so based on recommendations of friends and family, opinions over the internet or as a 
result of a celebrity endorsed article promoted in a targeted medium (for instance a 
lifestyle, or health choices magazine). The truth is, more and more people have started to 
"rmly believe in the importance of evidence. Customers seek products that actually prove 
their bene"ts and have no harmful potential. We believe that Finitro stands for e#ciency 
in the treatment of joint problems and that everyone should know about it.

We want to: 

Increase social media interaction by involving a 
larger number of users, encouraging dialogue 
and widening the exposure to current and 
potential customers

Create infographics which would visually represent an issue that needs special 
attention and make it more accessible and understandable for everyone

Link the e-commerce website to the Facebook page to direct tra#c and 
increase sales and reinforce facebook key messaging through heightened 
frequency and quality
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Create country-targeted campaigns to be implemented on Facebook to position the brand as 
a speci"c authority and number one choice in the area

Open your Twitter account for the use of promoting special o!ers 
and encouraging followers to "nd out more, potentially leading to sales $



IMPROVED CHANNELS USE

e-commerce website 

As the e-commerce website is the main revenue generator, the site will be linked to the Facebook and 
Twitter pages, hence allowing it to bene"t from the exposure. The increase in the number of Facebook 
fans and Twitter followers and their interaction with the shared content will nurture a viral e!ect on the 
business.

Facebook page

Considering the product’s target audience and its preference for using social networks mainly for 
showing their friends what they care about, we want to use the Facebook page to create a powerful 
community and easy information-$ow. The page will be used to produce interesting content and 
redirect users to the e-commerce page.  Its wall will act as forum where satis"ed customers share their 
experiences with the product. Monthly sponsored ads with targeted demographics, psychographics 
and content will draw in tra#c while promotional codes with limited validity shared via the Facebook 
page will attract customers and increase sales. More importantly it will be the brandface of the compa-
ny.

Twitter

Opening a Twitter page to keep customers updated with promotional o!ers and latest developments 
within the brand itself and the industry will enhance direct interaction with customers. 
Asking questions and getting services via short, funny and useful tweets; is a convenient way of 
keeping customers close and satis"ed.
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Impact on your customers
As a responsible and pro"t generating business you are always looking 
for new ways to engage your customers. Social media networks such 
as Facebook and Twitter have forever changed the way you interact 
with them. Standing out in an increasingly noisy world is the number 
one bene"t of using social media engagement, while improved search 
engine rankings will guarantee more website tra#c, thus more sales. 
Other key bene"ts include networking capabilities which could lead to 
new business partnerships and reduced overall marketing expenses.

Finitro

Finitro is not the only online dietary supplement market retailer.
But through a range of success stories in the form of key messaging, content marketing and (over 
the long term) video messaging - has to aim to become the only trustworthy and proven supple-
ment retailers on the internet. Garnering trust in an otherwise mistrusted market is the number 
one goal of a targeted digital marketing campaign.

Current and future dietary supplement users are set to recognise Finitro as their number one, 
100% natural and e!ective solution for solving joint problems. They shall be constantly provided 
with relevant information and assured of Finitro’s quality and compliance with highest standards 
in the "eld. User friendly websites, excellent customer service and advantageous targeted 
promotions will lead in consistent sales.
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EXAMPLES OF OUR WORK

http://www.mesogio.info/portfolio/chilli-out-net/ 

http://www.mesogio.info/portfolio/bayer/

http://www.mesogio.info/portfolio/heineken/

http://www.mesogio.info/portfolio/croatian-chamber-of-economy-becroative/ http://www.mesogio.info/portfolio/globul-cosmote/

http://www.mesogio.info/portfolio/live-learn/



WHO WILL DO THAT FOR YOU

Laura is a passionate blogger with a fondness for volunteering, fair politics 
and travelling. As a communication expert, she has a Bachelors Degree in 
International Relations and European Studies and a Masters Degree in 
International Business,Economics and Management. Her previous roles 
include successful stints at the Romanian Deputies’ Chamber and for the 
European Association of Paritarian Institutions, in Brussels.

George is mesogio’s founding partner. He assumes the roles of project lead, creative director 
and spearheads mesogio’s content production. After studying business and languages in the 
UK, and politics in France, George found his passion in developing creative content with a 
cause and never looked back. He has spent several years working as a journalist, and as media 
and communications adviser to many a government, international organisation, NGO and 
business before starting mesogio.

Menelaos is a Graphic Designer in the form of an independent associate. 
His works mostly include designs of covers, posters, comics, illustrations and 
the creation of corporate identities. Menelaos is a Cypriot Artist and holds a 
Bachelor’s Degree in Graphic Design and Advertising, and a Masters Degree 
in Graphic Design.Through his work, his goal is to promote his personality, 
knowledge, passions, e!orts, as well as his approach on various aspects 
through his artistic world of graphic design. 




